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Abstract: In the context of sustainable development becoming a global priority,
Generation Z, with a high level of awareness of environmental issues, is
gradually establishing its role as a key consumer force. This study aims to
cluster research themes, identify and present the most significant topics related
to Gen Z and their social responsibility in sustainable consumption practices,
thereby proposing directions for future research. A bibliometric analysis was
conducted on a sample of 414 documents retrieved from the Scopus database,
using VOSviewer and Microsoft Excel software. The results indicated that
since 2017, academic interest in this topic has increased significantly,
accompanied by a rise in both publication output and citation counts.
Nevertheless, Gen Z and sustainable consumption remain a promising and
underexplored research area. The findings provide valuable academic and
practical insights, supporting managers and businesses in decision-making to
encourage sustainable consumption behavior among younger generations.
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Toém tat: Trong bdi canh phat trién bén virng dang tré thanh wu tién toan cau,
thé hé Gen Z v&i nhan thirc cao vé cac van d& mdi trwong dang dan khang
dinh vai tro 1a lwc lwong tiéu dung cha chbt. Muc tiéu cta nghién ctvu la phan
cum theo chi dé, xac dinh va trinh bay nhirng chd d& quan trong nhét lién
quan dén Gen Z va trach nhiém x4 hoi trong thuwc hanh tiéu dung bén virng, tiv
do6 dé xuat cac hwdng nghién clru trong twong lai. Phwong phap phan tich trac
lwong thw muc dwoc thwe hién trén quy md mau gébm 414 tai liéu s& dung
nguén di¥ liéu tir Scopus v&i sw hd tro ctia phan mém VOSviewer va Microsoft
Excel. Két qua nghién ctu cho thay ké tir ndm 2017, sw quan tam dén cha dé
nay da ting lén, di kém véi sw gia ting vé sé lwong 4n pham dwoc xuét ban
cling nhw sb lwong trich dan. Mac du vay, Gen Z va tiéu dung bén virng van
l& mét linh vwe nghién ctru nhiéu tiém nang. K&t qua nghién ctru mang lai
nhirng hiéu biét co6 gia tri v& mat hoc thuat ciing nhu thue tién, hé tro viéc ra
quyét dinh cha cac nha quan ly va doanh nghiép trong viéc khuyén khich hanh
vi tiéu duing bén virng clia thé hé tré.

Tw khéa: Gen Z, tiéu dung bén virng, VOSviewer.

1. D4t van dé

Nhirng thach thirc mdi trwdng chwa tirng cé
ma thé gi¢i dang d6i mat da khién tinh bén virng
tré thanh mot yéu t6 then chédt trong moi linh vuc
clia doi sdng kinh té - xa hoi, trong d6 sy khac biét
vé do tudi la mot didu kién quan trong trong viéc
lwa chon cac san pham than thién véi moi trwdng
[1]. Inglehart (2015) cho rang sw khac biét trong
thai do va hanh vi tiéu dung xuét phat tir viéc méi
thé hé trwdng thanh trong nhirng béi canh lich st
va xa héi khac nhau [2]. Nhirng sy kién mang tinh
bwéc ngoét clia thei dai nhw sw ra doi clia cac doi
ma&i cdng nghé, vi du: dién thoai théng minh, cac
bién cb chinh tri I&n nhw chién tranh, hay céac cu

sdc kinh té - xa hoi nhw dai dich COVID-19 va lam
phat hau dai dich da dinh hinh cac mé hinh tiéu
dung dac trwng cla tirng thé hé.

Trong nhi*ng nam gan day, hanh vi tiéu dung
ctia Gen Z da thu hit sy quan tm dang ké tir cac
nha tiép thi va gidi nghién clru. Lon 1&n trong méi
trwong ludn két ndi Internet va thwong xuyén tiép
xuc v&i ngudn théng tin da dang [3], Gen Z cé mirc
dd nhan thirc cao vé cac van dé xa hdi, mai truong
va phat trién bén virng [4], tr d6 thuc day cac quyét
dinh mua sdm mang tinh dao dirc va bén virng [5].
Céac sb liéu thdng ké vé tinh bén virng clia Gen Z
cho thdy thé hé nay s& hiru nhirtng gia tri moi
trwng manh mé. Mét cudc khao sat ctia Deloitte
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(2025) thyc hién tai 44 quéc gia da chi ra réng
khodng 70% Gen Z xem tinh bén virng 1a yéu t6
quan trong khi xem xét cac quyét dinh lién quan
dén doanh nghiép, trong dé khoang 65% Gen Z
san sang s&n sang chi trd nhiéu hon cho cac san
phadm c6 ngudn gbc bén virng [6]. Xu hwéng nay
phan anh ré sw wu tién cha ho déi véi cac muc tiéu
phu hgp voéi gia tri dao dlrc ca nhan cling nhw strc
manh tiéu dung ngay cang gia tang [7].

Khi Gen Z dang dan tr& thanh nhém nguoi
tiéu dung 1&n nhat, viéc thau hiéu tac dong ctia ho
tré nén hét strc can thiét [3]. V&i anh hwéng kinh
té ngay cang tang, ho cé kha nang dinh hinh thj
trwdng tiéu dung, thiét 1ap cac ky vong méi va thic
day cac sang kién phat trién bén virng [8]. Tuy
nhién, cac nghién clru vé théi quen tiéu dung bén
virng ctia Gen Z van con han ché [9]. Li va Hassan
(2023) nhan manh rang tiéu dung bén virng cta
Gen Z 1a mét ch d& dang dwoc quan tdm sau hon
[3]. Do dé, nghién ctru cla tac gia str dung phuwong
phap phan tich trac lwong thuw muc nham 1ap ban
dd sw phat trién ctia cac nghién clru vé Gen Z va
hanh vi tiéu dung bén virng trén pham vi toan ciu.
Muc tiéu cGa nghién clru la ra soat va tbng hop mot
cach c6 hé thdng cac tai liéu nghién clru hién co,
ddng thoi 1am rd cac xu hwéng nghién ctu trong
twong lai. Cu thé, nghién ctu tap trung tra 1&i bbn
cau haéi:

Cau hdi 1: Thuc trang céng bd cac nghién
clru vé Gen Z va tiéu dung bén virng hién nay la
gi?

Cau hdi 2: Nhirng quéc gia, td chirc, tac gia,
tap chi va nghién cru nao c6 anh hudng nbi bat
trong linh virc nay?

Cau hdi 3: Céc tir khda va chi d& nghién
ctru chinh trong linh vire nay la gi?

Cau hai 4: Nhirng khoang tréng tri thirc quan
trong va cac dinh huwéng cho cac nghién ctru twong
lai?

Théng qua viéc gidi quyét cac cau hai trén,
két qua nghién ctru cung cap nhirng hiéu biét co
gia tri lam co s& cho cac nha hoach dinh chinh
sach va doanh nghiép trong viéc ra quyét dinh,
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nhdm thuc day va hé tro tét hon hanh vi tiéu dung
c6 trach nhiém cda thé hé Gen Z.
2. Co’ s& ly thuyét va tébng quan cac nghién ctru
lién quan
2.1. Tiéu dung bén virng

Tiéu dung bén virng bao ham cac thyc hanh
nham dam bao s dung tai nguyén hiéu qua, bo
ton moi trwdng va duy tri tac déng kinh té - xa hoi
dai han ([10]; [11]). Céch tiép can nay phu hop truc
tiép v&i Muc tiéu Phat trién bén virng ctia Lién Hop
Quéc V& tiéu duing va san xuét co trach nhiém [12].
Théng qua viéc tich hgp tiéu dung c6 trach nhiém
vao céac thuwc hanh bén virng, ca nhan va xa héi co
thé dong gop dang ké vao viéc hién thuc héa cac
muc tiéu toan ciu nay va xay dung mét twong lai
can bang, céng bang hon cho tat cd moi ngudi.
Trén thwc t&, cac khai niém nhu tiéu dung bén
virng, tiéu dung xanh, ti€u dung cé trach nhiém vgi
moéi trwong, tiéu dung than thién véi méi tredng
thworng dwoc cac hoc gid s dung thay thé cho
nhau trong cac nghién ctru han 1am [13]. Viéc hiéu
ré cach cac hinh thire tiéu dung nay twong tac sé
mang lai nhitng géc nhin gia tri vé xu hwéng ra
quyét dinh tiéu dung trong nhém ngudi tiéu ding
tré [14].
2.2 Dic diém tiéu dung cta Gen Z

Thé hé Gen Z, sinh trong giai doan 1995 -
2010, thwong dwoc goi la “ngudi tiéu dung tré”
ho&c “céng dan ky thuat s6”, do trwdng thanh trong
moi trwdng sb v&i kha nang truy cap théng tin trwc
tuyén lién tuc [15]. Gen Z chiém khoang 30% dan
sb toan cau va 27% luc lwong lao déng, phan anh
strc mua dang ké va anh hwéng kinh té ngay cang
tang cua ho [16]. Thoi quen tiéu dung ctia Gen Z
ngay cang gén lién vdi cac nguyén tic tiéu dung
cé trach nhiém, bén virng va dao dirc, khi ho doi
hdi mirc d6 minh bach, trach nhiém giai trinh va
thwe hanh bén virng cao hon tir cac thwong hiéu
va doanh nghiép. La moét thé hé két néi manh mé
vé x& hdi va cdng nghé, ho chi déng thuc day nhu
cau vé thuc hanh kinh doanh dao dirc va sédn pham
bén virng, dong thdi dat ra cac tiéu chudn moi
trwudng va xa hoi khat khe hon dbi véi doanh
nghiép.
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Két ndi ky thuat s6 va mang xa hoi déng vai
tro trung t&dm trong viéc dinh hinh Ilya chon tiéu
diing ctia Gen Z [17]. C4c nén tang nhw Instagram,
TikTok va YouTube gitp ho tiép can cac cau
chuyén vé bén virng va mé hinh tiéu dung dao dirc
théng qua ndi dung tlr cac thuwong hiéu than thién
v&i méi trwdng. Nhirng twong tac nay tac dong dén
quyét dinh mua sdm bang cach cling cb céac gia tri
vé tinh bén virng va trach nhiém dao dirc, déng
thdi cung cap cong cu dé ho danh gia thwong hiéu
mot cach khac quan. Cac cong déng trwc tuyén
thwong giup Gen Z khéng chi dwa ra lwa chon than
thién moi trrdng ma con lan téa tiéu dung co trach
nhiém trong khéng gian sé [18]. Nang lwc sb cla
Gen Z ciing cho phép ho giam sat thuwong hiéu hiéu
qua hon.

2.3 Tong quan cac nghién ctru vé tiéu dung bén
virng cua thé hé Gen Z

Mac du méi quan tdm nghién clru vé nguoi
tiéu dung Gen Z ngay cang gia tang, cac céng trinh
tdng quan hién c6 van cha yéu gi¢i han trong
nhitng Iinh vwc hodc chi d& hep. Chang han,
Espejo va cong su (2024) tap trung mé ta cac dac
diém thé hé Gen Z nhwng chua lam ré day da tinh
phtrc tap trong hanh vi mua sdm bén virng cla
nhoém nay [19]. Kristia va cong s (2023) chi gioi
han nghién ctru tdng quan vé& hanh vi tiéu dung
thwe phdm bén virng ctia Gen Z tai Indonesia [20].
Sambo va cdng sv (2025) khai thac nhan thirc cia
Gen Z trong thic day tiéu dung xanh tai cac thi
trwong dang phat trién [21], trong khi Palomo-
Dominguez va cdng sw (2023) tap trung nghién
ctru vé dong lwc thic day hanh vi st dung san
pham thdi trang bén virng cla thé hé Gen Z [22].
& Viét Nam, chu dé tiéu dung bén virng ctia thé hé
Gen Z da nhan dwoc sw quan tam kha lén clia cac
hoc gia, tuy nhién, hwéng nghién clru chi yéu tap
trung vao viéc st dung phwong phap dinh lwong
nham phan tich y dinh hanh vi tiéu dung bén virng
ctia Gen Z trong tirng linh vire cu thé. Chang han,
Lé Thi Hoai va cong sy (2023) da phan tich y dinh
hanh vi du lich bén virng cta du khach noi dia thé
hé Gen Z [23]. Tan va Trang (2023) nghién ctru vé
anh huéng clia mang xa hdi dén hanh vi tiéu dung
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bén virng clia Gen Z [24], trong khi Ngo va cong
si (2025) tap trung danh gia y dinh va hanh vi tiéu
dung xanh ciia Gen Z dwa trén Ly thuyét hanh vi
c6 ké hoach [25]. Trong thuc té, cac nghién clru
tdng quan chuyén sau vé trach nhiém xa hdi trong
thwe hanh tiéu dung bén virng ctia Gen Z hau nhw
chwa dwgc nghién clru bdi cac tac gia. Sw rdi rac
trong dién ngdn hoc thuat da can trd viéc hinh
thanh mét cach hiéu théng nhét vé cac xu huéng
va yéu té anh hwéng chi dao dén hanh vi tiéu dung
cla thé hé Gen Z. D3c biét, khia canh trach nhiém
x& hoi trong thwc hanh tiéu dung bén vivng cla gidi
tré bao gdm nhan thirc dao dirc, chuan muc xa hoi
va vai trd clia gia tri cd nhan van chwa dwoc khai
thac mét cach hé théng trong cac nghién clru téng
quan. Viéc 1am rd khoang tréng néi trén khéng chi
gop phan ciing c6 nén tang hoc thuat ma con cung
cép dinh hwédng quan trong cho cac nghién ctru
thyre nghiém va hoach dinh chinh sach trong twong
lai.
3. Phwong phap nghién ciru
3.1. Thiét ké nghién ctru

Phwong phap phan tich tréc lwong thu muc
st dung cac ky thuat dinh lwong dé& xem xét mot
khéi lwong 16N cac tai liéu hoc thuat, qua d6 lam rd
cac xu huéng, cdng trinh then chét va nhirng tac
gia c6 anh hwédng trong mét linh viec nghién clru
[26], [27]. Phwong phap nay cung cip mét co s&
khach quan dé xac dinh cac hwéng nghién clru
m&i ndi va lap ban d6 cac mang lwdi hoc thuat [28].
Trong bdi canh tiéu dung bén virng, phan tich thw
muc cho phép phac hoa mét cach hiéu qua sw giao
thoa gitra cac van dé méi trwdng va hanh vi ngudi
tiéu dung tré, déng thdi xac dinh cac hoc gia hang
dau va dwa ra nhitng goi y dinh hwéng cho céc
nghién ctru twong lai [26].
3.2. Thu thap dir liéu

Co s& dir lieu Scopus dugc Iya chon vi day
la moét trong nhirng co s& dir liéu khoa hoc I&n va
dang tin cay nhéat, bao phi nhiéu linh vc nghién
ctru. Do sy da dang trong cac thuat ngiy, tac gia
st dung chudi tim kiém cé tinh chinh tap trung vao
céac bién thé clia tir khoa lién quan dén “Gen Z” va
“tiéu dung bén virng’.

106



JSTT 2026, 6(1), 103-120

D& liéu duoc trich xuét tr ndm 2017 dén
ndm 2025. Bén canh dé, két qua trich xuat chi xem
xét cac bai bao khoa hoc dwgc xuat ban bang tiéng
Anh. Qua trinh tim kiém sau khi lam sach d liéu
thu dwoc téng cong 414 4n phdm khoa hoc dwa
trén viéc tra clru cac mo ta trong tiéu dé bai bao,
tom tat va tir khoa.

3.3. Ky thuat va cong cu phan tich thwr muc

Cac ky thuat phan tich thw muc dwoc s
dung trong nghién ctru nay bao gdm phan tich hiéu
suét va lap ban dé khoa hoc do lwéng. Phan tich
hiéu suat 1a moét phwong phap théng ké nhadm do
lwéng nang suat va marec dd anh hwdng clia nghién
ctru théng qua cac chi bao nhu sé lwong cong bd
va tan suét trich dan, tiv d6 1am ndi bat nhivng déng
gop quan trong trong Ilinh vwc nghién ctru [26].
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Nguworc lai, 1ap ban dd khoa hoc do lwéng tap trung
vao viéc xac dinh cac tac nhan chi chét (chang han
nhw tap chi, tac gia va tai liéu) va trec quan héa
cac méi quan hé gitra ching nham 1am ré cac mo
hinh va xu huwéng phat trién cta linh vuec nghién
ctu [29]. Sw két hop cla cac phwong phap nay
gop phan nang cao hiéu biét toan dién vé déng luc
phat trién, cac dong gop hoc thuéat cling nhw cac
xu hwéng mai néi trong linh viee nghién ciru. Déi
v&i phan tich hiéu suét, cong cu Microsoft Excel
dwoc st dung nham x& ly va chuan hoa di liéu.
Trong khi d6, VOSviewer dugc lwa chon cho phan
tich 1ap ban dd khoa hoc do lwdng nhe kha nang
truc quan héa vuort troi, cho phép dién gidi truc tiép
va rd rang cac ban dd thw muc [30]. So db khung
nghién clru dwoc thé hién trong Hinh 1.

PHAN TICH TRAC LUQONG THU MUC

Chién lwoc tim kiém -

Ky thuit phan tich

Ngudn dit lidu: Scopus

Phan tich hiéu suit va trich dan

Lap ban dd khoa hoc

Tir khoa:
= ‘“generation Z"

. . = Loai tai liéu
= "sustainable consumption" : ;

.| hang nam
Thoi gian: 2017 - 2025

Dir liéu trich xuit: 505 4n pham

Phan tich hiéu sudt:
| = S6 lwong cong bd va trich dan
= 9 qudc ning suit nhat

| = 6 t6 chitc hidu qua nhat
» 7 tac gia anh hudng nhat

Phan tich mang luéi hop tac:

= Mang luéi hop téc cap qudc gia
» Mang ludi hop tac cap t chire
= Mang ludi hop tac céc tac gia

Phan tich tr khoa:
= Phan tich dong xuat hién tir khoa

Sang loc: Loai bo 91 4n phdm

Dir liéu phan tich: 414 n phdm |

déu

Phan tich trich dan:
| = 7 tap chi xuat ban hang dau khoa
= 8 taj lidu duoge trich din hang

= Phan tich phat hién bing nd tir

= Phan tich dong thoi gian cuia tix
khoa

Hinh 1. Khung nghién ctu

Ngudn: Téc gia tdng hop

4. Két qua nghién clru
4.1. M6 ta tai liéu trich xuat

Tbng cong cé 414 tai lieu dwoc thu thap ti
co s& dir liéu Scopus, bao gém bai bao, bai bao
héi thao, chwong sach, bai t6ng quan va sach. Bai
bao chiém ty 1& 79,95% (331) tbng sb tai liéu da
xuét ban, tiép theo 1a bai bao hoi thao, chiém ty l&

9,42% (39), chwong sach 8,94% (37), bai tong
quan 0,97% (4) va sach 0,72% (3).

Cac tai liéu dwoc truy xuat da nhan dwoc
tdng cong 5.452 lwot trich dan, trung binh 605,78
lwot trich dAn/ndm va 13,17 lwot trich dan/tai liéu.
Bang 1 tém t&t co' cAu cac danh muc tai liéu theo
ting loai.
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Bang 1. Tém tat tai liéu trich xuét
Nguén: D liéu Scopus

Loai tai liéu Téng s6 tai liéu Ty 1é (%)
Bai bao 331 79,95
Bai bao hoi thao 39 9,42
Chuwong sach 37 8,94
Bai téng quan 4 0,97
Sach 3 0,72
Tong 414 100

4.2. Xu hwéng gia ting sb lwong céng bé va S theo thoi gian. Néng suét cao nhét quan sat
trich dan ' dwoc vao ndm 2025, véi tbng sé 156 4n pham

~ khoa hoc, va nang suat thap nhat Ia vao nam 2018.
Viéc phéan tich cac tai liéu theo nam cbng bo

cho phép nha nghién clru quan sat duwoc xu huéng Két qua phan tich cho thay sé lwong nghién
phat trién va mc do phd bién cta chi dé& nghién  clru da tang lén trong thoi gian gan day (Hinh 2).

1400 180

160
1200

140
1000

120
800 100
600 80

60
400

40
200

20

0 0

2017 2018 2019 2020 2021 2022 2023 2024 2025

S6 luot trich din ~ =®=S4 lugng tai lidu

Hinh 2. Xu huwéng gia tang sb lwgong nghién ciru va trich dan
Nguén: D liéu Scopus
Sb lvong &n pham va trich dan méi nam déi  dwoc xuét ban cao nhéat quan sat dwoc vao ndm
v&i céc tai liéu truy xuét dwoc trinh bay trong Bang 2017 (133 trich dan/tai liéu), trong khi ndng suét
2. S6 lwgng trich dan trung binh trén méi tai liéu  thap nhat la nam 2018
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Bang 2. S6 lwong nghién ctu va trich d&n hang nam
Nguén: D liéu Scopus

Sé lwong trich
S6 trich dan dan cao nhét

5 S6 lwong tai S6 lwot trich S6 tai lieu : A o

Nam i x , x_ trung binh trén trén moi tai

liéu dan duwoc trich dan T . ,

moét tai liéu liéu dworc trich

dan
2017 1 133 1 133,00 133
2018 0 0 0 0,00 0
2019 4 348 4 87,00 133
2020 11 632 11 57,45 336
2021 12 250 12 20,83 88
2022 35 1.219 33 34,83 214
2023 60 1.236 56 20,60 261
2024 135 1.136 112 8,41 58
2025 156 498 62 3,19 104

4.3. Cac quéc gia, té chirc, tac gia, tap chi va giai doan 2017 - 2025. Cac qudc gia hang dau
bai bao c¢6 anh hwéng dong gép cho cac ngr\ién cru duoec liét ké trong
Bang 3. An Do dirng dau véi téng s6 57 nghién ctru
(13,77%), tiép theo 1a Hoa Ky v&i 40 nghién ctu

Céc nha nghién ciru dén tr 74 quéc gia da  (9,66%) va Indonesia v&i 40 nghién ctru (9,66%).
doéng gép vao cac an phadm dwoc truy xuét trong  Xép thr ba 1a Trung Québc véi 29 nghién ctiru (7%).

4.3.1. Cac quéc gia c6 anh hwéng nhat

Téng s bai bao .
23 40 57

Powered by Sing
D Australian Bureau of Statistics, GeoNames, Microsoft, Navindo, Open Places, OpenStreet Map, Overture Maps Fundation, TomTom, Zenrin

Hinh 3. Sy phan b theo quéc gia cac xuét ban nghién ciru vé Gen Z va tiéu dung bén virng

Nguén: D liéu Scopus
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Do

Bang 3. Cac quéc gia dong gop nhiéu nhat
Nguén: D liéu Scopus

Qubc gia Téng sb tailiéu  Téng sb trich Téng sb trich  Murc do lién két
dan dan trung binh
trén mot tai liéu
An Do 57 576 10,11 13,00
Hoa Ky 40 619 15,48 12,00
Indonesia 40 169 4,23 11,00
Trung Quéc 29 448 15,45 10,00
Malaysia 29 442 15,24 21,00
Vuwong Quéc Anh 25 576 23,04 12,00
Viét Nam 25 276 11,04 4,00
Y 23 804 34,96 2,00
Ba Lan 23 236 10,26 3,00

Lap ban db trwc quan héa mang lwéi hop tac
quéc té gitra cac qudc gia véi nang suét téi thidu 7
nghién ctru. Kich thuwéc nat biéu thi mic d6 dong
gop cong bd cua tirng quéc gia, trong khi do day
ctia cac lién két phan anh cuong dd hop tac khoa
hoc. Cac quéc gia c6 mau twong ty tao thanh moét
cum (Hinh 4). Cu thé, cac quéc gia trong cum mau
dd gdbm An Do, Uc, Thd Nhi Ky, Nam Phi va Phap
cho thay sw lién két da khu vuc gitra cac qudc gia,
trong d6 An Do déng vai trd trung tam két ndi. Cac
quéc gia Hoa Ky, Trung Quédc, Vwong qubc Anh,
Thé Nhi Ky va Dai Loan dwgc nhéom trong cum
mau xanh 14, phan anh mét mang Iwéi hop tac

malaysia

south korea finland

frafice

Rortbgal

lia,
austa l\'«ﬁ“

manh gitra cac qudc gia phat trién trong nghién
cru toan cau. Indonesia, Viét Nam, Rumani, va
Hungary dwgc nhdom trong cum mau tim dai dién
cho nhém céac quéc gia dang phat trién cé xu
hwéng hop tac trong pham vi hep hon nhung van
duy tri cac két ndi nhét dinh v&i cac cum khac. Cum
cac nwdc Malaysia, Thai Lan, va Bangladesh co
mau xanh ngoc thé hién mot mang lwdi hop tac
khu vwc Bong Nam A twong déi chat ché. Cubi
cung, Han Qubc, Phan Lan, New Zealand va Thuy
Dién dwoc nhém trong cum mau vang cho thay s
hop tac gilra cac qudc gia cd nén khoa hoc - cong
nghé phat trién.

thailand

indonesia
hungary

romania

@

@

china

taiwan

@L, VOSviewer

Hinh 4. Ban db truc quan héa mang luéi hop tac qubc té gitra cac quéc gia véi nang suét téi thiéu
7 tai liéu
Nguén: Di¥ liéu Scopus
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4.3.2. Cac t6 chirc c6 anh hwéng nhéat

Bang 4 tom tat cac té chirc c6 anh hwéng
nhat véi tdi thidu 5 cong bd. Hau hét cac té chire
tich cwc nhét trong Iinh virc nay déu & Chau Au.

“Geography Research Unit, Oulun Yliopisto” &
Phan Lan la t6 chirc hoat ddng hiéu qua nhat va

Do

dirng dau véi tdng sb 9 nghién ctru va 290 trich
dan. Ping thr 2 1a “Department of Management,
University of Canterbury” thuéc New Zealand v&i 8
nghién ctru va 186 trich dan. Vi tri th&r ba la “Centre
for Research and Innovation in Tourism (crit),
Taylor's University Malaysia” v&i 5 nghién clru va
201 trich dan.

Bang 4. Cac td chirc c6 anh hwdng nhat véi tdi thiéu 5 cong bd
Nguén: Di¥ liéu Scopus

Té chire Qubcgia Tongsbtai Tongsd Tongso trich Moc do
liéu trich dan dantrung  lién két
binh trén
mot tai liéu
hy R h Uni I )
G(I-:‘og.rap y Research Unit, Oulun Phan Lan 9 290 3222 25
Yliopisto
Department of Management, New
8 186 23,25 24

University of Canterbury Zealand
Centre for Research and Innovation in
Tourism (crit), Taylor's University Malaysia 6 201 33,50 15
Malaysia
School of Busi dE ics, .z

.c ool o u§|ne§s and Economics Thuy Bién 5 164 27.33 19
Linnaeus University
Instituti for Tjanstevetenskap, .z

ns |.u ionen for Tjanstevetenskap Thuy Bién 5 55 9,17 19
Helsingborg
Karoly Keleti, Faculty of Busi d

aroly Keleti, Faculty of Business an Hungary 5 10 2.00 0

Management, Obuda University

iment of manageme

{%5 VOSviewer

Hinh 5. Ban db truc quan hoa mang luéi hop tac gitra cac té chirc
Nguén: Di¥ liéu Scopus
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Lap ban dé tric quan hdéa mang luéi hop tac
gitra cac té chirc nghién ctru vé Gen Z va hanh vi
tiéu dung bén virng. Két qua cho thay méc du tén
tai mot s té chirc dan dat linh vwc nghién ctu,
song mrc dd hop tac lién td chirc van con han ché.
Cac td chirc chii yéu hoat dong riéng 1&. Diéu nay
d&t ra nhu cau tang cwong lién két hoc thuat, thac
day hop tac da td chirc nham nang cao hiéu qua
nghién ctru (Hinh 5).
4.3.3. Cac tac gia c6 anh hwéng nhat

Trong téng sb6 414 tai liéu dwoc dwa vao
phan tich, cé 31 (7,49%) tai liéu la nghién clru cla

Do

mét tac gia, trong khi cac tai liéu con lai 383
(92,51%) la nghién clru cGa nhiéu tac gid. Téng
cong co 1.226 tac gid da hop tac tham gia xuét ban
cac 4n phdm khoa hoc lién quan dén chu d& Gen
Z va hanh vi tiéu dung bén virng tr ndm 2017 dén
2025.

Bang 5 liét ké cac tac gia lam viéc hiéu qua
nhét trong thoi gian nghién ciru. Seyfi, S. 1a tac gia
¢6 nang suét cao nhéat (8 cong b, 271 trich dan).
Xép tht hai la Hall, C. (8 cong bé va 250 trich dan).
Vi tri th(r ba thudc vé tac gid Kamenidou, I. (7 cong
bd, 220 trich dan).

Bang 5. Cac tac gia lam viéc hiéu qua nhat
Nguén: Di¥ liéu Scopus

Téac gia Tbng sb tai liéu Téng sb trich S6 trich dan Mtrc dd lién két
dan trung binh trén
mot tai liéu

Seyfi, S. 8 271 33,88 61
Hall, C. 8 250 31,25 61
Kamenidou, I. 7 220 31,43 228
Mamalis, S. A. 6 138 23,00 203
Bara, E. G. 5 220 44,00 179
Stavrianea, A. 4 82 20,50 134
Mylona, . 4 5 1,25 154

Cac tac gid co ndng suét toi thiéu 1a 1 tai liéu
va tdng sb trich dan téi thiéu la 1 dwoc hién thi bang
ky thuat VOSviewer va dwoc trinh bay trong Hinh
6. Ban d6 tryc quan héa mang luéi dong tac gia

cho thdy mirc 6 hop tac nghién clru gilra cac tac
gia vé chu dé Gen Z va hanh vi tiéu dung bén virng
con nhiéu han ché va phan anh sy phan tan cta
coéng ddng hoc thuat.

chen, ning (chris)

fiegergpeter
<

aquino, gichard s.

strzelecka, marianna

woosnam, kyle maurice

elhoushy, sayed

patwardhan, vidya

seyfi, siamak

vo-thanh, tan

michael hall, collin

sharifi-tehranigmohammad

‘x VOSviewer

»

hall, ci‘llychael

lim, xipjean

jun-hwa, chegh hwa (jacky)®

chagg; jennifer yee shan

Hinh 6. Ban db truc quan hoa mang lwéi déng tac gia
Nguén: Di¥ liéu Scopus
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4.3.4. Cac tap chi c6 anh hwéng nhat

Bang 6 liét ké 7 tap chi hang dau xuat ban
cac nghién cru lién quan dén chi dé Gen Z va
hanh vi tiéu dung bén virng. Tap chi “Sustainability
(Switzerland)” ding dau véi 51 nghién ctru va
1.377 trich dan. Tiép theo l1a tap chi “Young

Do

Consumers” (16 nghién ctru, 524 trich dan). Xép
th&r ba la tap chi “Journal of Sustainable Tourism”
(8 nghién ctru, 381 trich dan). Két qua cho thay cac
céng bb khong chi tap trung vao cac tap chi da
nganh vé phat trién bén virng ma con phan bé vao
cac tap chi chuyén nganh, phan anh tinh lién
nganh va sy mé& rong cua linh vyc.

Bang 6. Cac tap chi xuat ban hang dau
Nguén: D liéu Scopus

S6 trich
) Tbng sé Tbng sbé d?n tru[\g e
Tap chi bai bao trich dan blntl tr?n Nha xuat ban
mot tai
liéu
Multidisciplinary
Sustainability (Switzerland) 51 1.377 27,00 Digital Publishing
Institute (MDPI)
Young Consumers 16 524 32,75 Emerald Publishing
Journal of Sustainable Tourism 8 381 47,63 Routledge
Journal of Consumer Marketing 7 118 16,86 Emerald Publishing
British Food Journal 6 150 25,00 Emerald Publishing
Journal of Fashion Marketing and 6 45 7,50 Emerald Publishing
Management
Springer Proceedings in Business 6 13 217 Springer Nature

and Economics

4.3.5. Cac nghién ctru c6 anh hwéng nhét
Bang 7 bao céo 8 tai liéu dwoc trich dan hang
dau lien quan dén chi d& Gen Z va hanh vi tiéu
dung bén virng. Bai bdo “Trends in the fashion
industry. The perception of sustainability and
circular economy: A gender/generation quantitative
approach” c6 anh hudng Ién nhéat véi tong sb lwot
trich dan la 336 va sb lwong trich dan trung binh

mdi ndm la 56 trich dan. Xép the hai la bai bao
“‘Willingness to pay more for green products: A
critical challenge for Gen Z” (261 téng lwot trich
dan, trung binh 87 Iwot trich dan/nam). Vi tri thir 3
thudc vé bai bao “Exploring ethical consumption of
generation Z: theory of planned behaviour” (214
t6ng lwot trich dan, trung binh 53,50 lwot trich
dan/nam).

e 335

Willingness to pay more for.. m—————— )G

Bai bao

eeeee———— )/

Exploring the antecedents of.. m—————— 105

meess—— ]33

Segmenting the generation Z. . s 133

e ]/

Determinants of generation Z. . s 104

0 100

200 300 400

Tong s6 trich din

Hinh 7. 8 4n phdm nghién clru dwoc trich d&n nhiéu nhét
Nguén: Di¥ liéu Scopus
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Bang 7. C4c nghién cru dwoc trich dan hang dau
Nguén: D liéu Scopus
Téng sb trich ~ Sé trich d3
Tén bai béo Tap chi Tac gia 0ng sorich — Sofrich dan
dan trén nam
Trends in the fashion industry. The .
. . . . . . Gazzola & cdng
perception of sustainability and circular Sustainability
. ) sy (2020) 336 56,00
economy: A gender/generation (Switzerland) 31]
quantitative approach
Willingness to pay more for green Journal of Gomes & cong s
rodu?:tS' A critFi)ca); challen egfor GenZ Cleaner (2023) 261 87,00
P ' g Production [32]
Explori thical ti f
:ﬁ:@ﬂgfz-'fr?ecffnz?rﬂzrﬁref voung Djafarova & Foots 214 53,50
generation £ fneory ot p Consumers (2022) [33] !
behaviour
Exploring th tecedents of d
Xp o.rmg e antecedents o. green an Psychology and Casalegno &
sustainable purchase behaviour: A i . 195 48,75
i ) ) Marketing céng sw (2022) [1]
comparison among different generations
S ting th tion Z cohort
e.gmeh ing the generation Z co o. o Kamenidou &
university students based on sustainable Sustainability .
. . . cbng su (2019) 133 19,00
food consumption behavior: A (Switzerland) [34]
preliminary study
International
Gender, generation and sustainable Journall of Bulut & cOng sw
consumption: Exploring the behaviour of Consumer (2017) 133 14,78
li [zmir, Turk 35
consumers from Izmir, Turkey Studies [35]
Materialistic values and green apparel Youn Nguyen & cdng sw
purchase intention among young g (2019) 117 16,71
) Consumers
Vietnamese consumers [36]
Determinants of tion Z pro-
environmental ravel behaviour: the Joural of - Ribeiro & cong sy
moderating role of green consu.m tion Sustainable (2025) 104 104,00
g 9 P Tourism [37]

values

4.4. Cac ttr khéa chua dao

Téac gid thwe hién lap ban dé bang ky thuat

VOSviewer cuia tir khoa tac gia v&i sé 1an xuat hién
t6i thidu la 6 (Hinh 8). C4c hinh tron trong cung mot
cum mau goi y mdt chi dé twong tw gitra cac
nghién ctru. M&i hinh tron dai dién cho mét linh vuc
con cuda linh virc nghién cru lién quan dén cha dé
Gen Z va hanh vi tiéu dung bén virng.

Cum 1 (mau vang, 5 muc) bao gdbm cac tir
khoa: thé hé Gen Z, truyén thong x& héi, marketing
bén virng, thwong mai dién t&, phan khuc thj
trwong. Cum nay phan anh hwdng nghién cteu ndi
bat, tap trung vao s giao thoa gitra chuyén dbi s,
truyén théng xa hoi va chién lwgc marketing bén

virng trong viéc tac ddong dén nhan thirc va hanh vi
tiéu dung cla thé hé Gen Z trong bbi canh thuong
mai dién t&r ngay cang phat trién. Cac nén tang truc
tuyén khong chi 1a kénh mua sdm phd bién ma con
la khéng gian quan trong dé lan tda théng tin, gia
tri va xu hwéng tiéu dung bén virng dén thé hé Gen
Z

Cum 2 (xanh |4, 5 muc) bao gébm céc tir khda:
phat trién bén virng, hanh vi clia ngudi tiéu dung,
cac thé hé, millennials, tiéu dung thuwc phadm bén
virng. Cum nay dat trong tdm vao viéc kham pha
s khac biét trong nhan thiee, thai dd va hanh vi
lién quan dén tiéu dung bén virng gitra cac thé hé,
trong d6 ndi bat 1a hai nhém chinh: Gen Y va Gen
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Z. Hwéng nghién ctru vé cac yéu td anh hwéng dén
quyét dinh tiéu dung, d&c biét trong béi canh dinh
hwéng phat trién bén vieng, déng vai trd trung tam.
DBang chu y, mot nhanh nghién ctru cu thé lién quan

. 4
willingnegs to pay

green marketing

Do

dén tiéu dung thwec phadm bén virng, phan anh sw
quan tam ngay cang gia ting déi v&i cac lwa chon
&n udng than thién véi moéi trwdng va coé trach
nhiém xa hoi.

circular economy

foodwaste

generations

consumerbehavior

b 4
sustainable{g@nsumption Sustainable&evelopmeng

ggeneration z

collaborativeigonsumption

sharing economy environmeiital concern

environmental knowledge

sustainable fashion
A ;
f%@ VOSviewer

attitude

fast fashion

millénnials )
segmentation

social media

e-commerce

sustainable marketing

consumption

Hinh 8. Trwc quan hoéa ban dd mang lwéi cac tr khda cua tac gia

Nguén: D liéu Scopus

Cum 3 (xanh da tr&i, 5 muc) bao gdbm cac tir
khoa: tiéu dung bén virng, san phadm xanh, trach
nhiém x& hoi, marketing xanh, sw s&n sang chi tra.
Cum nay nhan manh hwéng nghién ctru tap trung
vao cac nd lwc va trach nhiém xa hdi clia doanh
nghiép trong viéc thic day tiéu dung bén virng
thédng qua céac chién lwgc marketing xanh nham tac
ddng dén nhan thire va quyét dinh mua cta ngudi
tiéu dung. Trong cum nay, t& khoa tiéu dung bén
virtng déng vai trd trung tam, lién két gitra chién
lwgc doanh nghiép va hanh vi tiéu dung ca nhén
v&i mrc dd san sang chi tra cla ho.

Cum 4 (mau d3, 6 muc) bao gdm cac ti
khoéa: thai do, mdi quan tam ddi véi méi truong,
kién thirc vé moi trwdng, thoi trang nhanh, y dinh
mua va ly thuyét hanh vi cé ké hoach. Cum nay
phan anh hwéng nghién clru tap trung vao cac yéu
t6 tam ly nhw nhan thire va hiéu biét vé moéi trudng
cla ca nhan trong viéc hinh thanh thai d6, y dinh
va hanh vi tiéu dung bén virng cla thé hé tré. Ly

thuyét hanh vi cé ké hoach duwoc st dung phd bién
nhat. Dang chd y, linh vuwe thoi trang nhanh vén
gay nhiéu tac dong méi trwdng va dang chiu ap lwc
chuyén déi sang mé hinh bén virng, thu hit dwoc
sy chd y nhiéu nhét tr cac hoc gia.

Cum 5 (xanh ngoc, 2 muc) bao gébm céc tir
khoa: tiéu dung hop tac, kinh té chia sé. Cac
nghién clru trong cum nay nh&n manh rang tiéu
dung hgp tac va mo hinh kinh té chia sé nhw mot
gidi phap mdi gép phan gidm thiéu lang phi tai
nguyén, han ché san xuét dw thira va tiv d6 thuc
day tiéu dung bén virng.

Cum 6 (mau cam, 2 muc) bao gébm cac tir
khoa: nhan thic gia tri va thdi trang bén virng,
phan anh hwdéng nghién clru tap trung vao viéc
danh gia cach nguoi tiéu dung - d&c biét la thé hé
Gen Z - cdm nhan gia tri clia cac san pham bén
virng. Cac nghién ctru hién tai tap trung cha dao
vao nganh théi trang - mét linh viwc dwoc gidi tré
quan tdm va dang chuyén dich manh mé huwéng téi
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muc tiéu gidm thiéu tac déng maéi trudng.

Cum 7 (mau tim, 3 muc) bao gébm cac tir
khoéa: kinh t& tudn hoan, COVID-19 va lang phi
thwe phdm. Cum nay phan anh hwéng nghién ctru
tap trung vao mé hinh kinh t& tudn hoan nhw moét
gidi phap nham gidm thiéu chét thai, tbi wu hoa
vong doi san pham va thuc day s dung tai nguyén
hiéu qua. Nhiéu nghién clu chi ra rang khing
hoang dai dich nhw COVID-19 da thu hat sy quan
tam dén cac giai phap kinh té tudn hoan va tiéu
diing c6 trach nhiém. Trong bédi canh do, st dung
lang phi thwc phdm ndi Ién nhw mot van dé cap
bach do tac déng tiéu cwc dén moi trwdng va an
ninh lwvong thyec.

5. K&t luan

Nghién ctru cla tac gia tién hanh phan tich
trdc lwong thw muc nham cung cap cai nhin toan
dién vé cac nghién ciru lién quan dén Gen Z va
trach nhiém xa hdi trong thwc hanh tiéu dung bén
virng. Két qua phan tich trac lwong thw muc cho
thdy day 1a mét chi dé cé nhiéu tiém nang khai
thac. Mac du sé lwong coéng bd va trich dan da gia
tang nhanh chéng trong nhi*ng ndm gan day
nhwng da phan céc tai liéu con mang tinh roi rac,
thiéu sw lién két va thwong tap trung vao nhirng
[inh vire cu thé. An Do, Hoa Ky, Indonesia va Trung
Quéc 1a nhirng quéc gia cé sb lvong &n phdm khoa
hoc cao nhat. Cac td6 chirc c6 &nh hwéng nhét
trong linh vwc nay cha yéu tap trung & Chau Au.
Céac nghién ctru dwoc trich dan nhiéu nhéat bao
gdm céc cong trinh clia Gazzola va coéng sy (2020)
[31]); Gomes va cbng s (2023) [32]; Djafarova va
Foots (2022) [33]. Tap chi xuat ban hang dau vé
chi d& Gen Z va hanh vi tiéu dung bén virng 1a
“Sustainability (Switzerland)” cia Nha xuét ban
MDPI. Phan tich déng xuat hién tlr khoa da xac
dinh bay cum chi dé va cac van dé lién quan. Phan
tich mat do cho thay “Gen Z”, “tiéu dung bén virng”,
“phét trién bén virng”, “hanh vi tiéu dung” 1a nhirng
tir khéa xuét hién voi tan suat cao nhat trong mau
nghién clru.

5.1. Pinh hwéng nghién clru twong lai

Két qua nghién ctu cho thay tac déng cua

thwong mai dién t&r va truyén théng xa hdi dén

Do

hanh vi mua sdm xanh van Ia mét linh vwe can
dwoc nghién clru sau hon [38]. Sw phat trién manh
mé clia cac nén tang sé da lam thay dbi cach ngudi
tiéu dung, d&c biét 1a thé hé Gen Z, tiép can théng
tin, danh gia san pham va dwa ra quyét dinh mua
sam [39]. Trén cac nén tang nay, ndi dung do ngudi
dung tao, sy tham gia cla ngwoi anh hudng va
ban bé ddng trang Ilra cé kha nang dinh hinh manh
mé nhan thirc, thai dd va niém tin cia Gen Z dbi
v&i cac van dé bén virng [24]. Déng thdi, moi
trwdng sb con tao diéu kién cho viéc lan tda nhanh
chéng cac théng diép xanh [39]. Do do, cac nghién
ctru twong lai nén tap trung vao viéc lam rd cac co
ché tac déng va dong lwc hanh vi trong khéng gian
s6. Piéu nay khéng chi gép phan lap day khoang
trng ly thuyét trong nghién ctru hoc thuat, ma con
cung cap ham y thyc tién quan trong cho doanh
nghiép trong viéc thiét ké chién lwoc marketing
xanh hiéu qua.

Trach nhiém xa hdi ciia doanh nghiép (CSR)
va marketing xanh ngay cang tré thanh hai tru cot
quan trong dinh hinh hanh vi tiéu dung bén virng
clia thé hé tré [38]. Nguwoi tiéu dung Gen Z khéng
chi danh gia cao cac thwc hanh kinh doanh dao
dirc ma con ky vong thwong hiéu thé hién cam két
bén virng mdt cach nhat quan va chan thyc [40].
Do d6, cac nghién clru twong lai can xem xét déng
thdi tadc déng clha cac sang kién CSR cua doanh
nghiép va chién lvgc marketing xanh dén quyét
dinh mua sam, 16ng trung thanh thwong hiéu va
méi quan hé dai han gitra Gen Z v&i doanh nghiép.
Sw khac biét vé van héa va bbi canh thi trwerng cé
thé l1am thay ddi mic d6 hiéu qua cia CSR va
marketing xanh, do d8, viéc nghién clru da quéc
gia va da khu vuc sé 1a hwdng di can thiét.

Tiéu dung hop tac va kinh té chia sé phan
anh murc d6 tich hop han ché cta cac khai niém
nay trong cac nghién ctru hién tai. Trong nhirng
nam gan day, kinh té tun hoan da ndi Ién nhu mot
phwong thirc quan trong thic day tiéu dung bén
virng va ti wu héa vong ddi san pham [41]. Tuy
nhién, cac bang chirng thwc nghiém vé cac yéu té
thac day hoac can tré Gen Z tham gia vao cac thuc
hanh tiéu dung hop tac va kinh té tudn hoan nhw
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tai ché, tai st dung, stra chira, thué mwon va mua
ban san pham da qua s dung... van con han ché.
Do d6, nghién ctru twong lai nén wu tién phan tich
cac doéng lwc tam ly, xa héi va coéng nghé anh
hwéng dén mrc d6 sdn sang tham gia clia Gen Z
trong thuwe hanh tiéu dung bén virng.

Thei trang va tiéu dung thwe phdm dang tré
thanh céc linh vic chiém wu thé trong cac nghién
ctru hién tai lién quan dén hanh vi tiéu dung bén
virng cla thé hé Gen Z [3], [22] . Tuy nhién, thuc
té 14 cac nganh khac nhw my pham, dién tr, du lich
va khach san, giao théng, tai chinh...cling dang
chirng kién sy gia ting manh mé cua cac thuc
hanh tiéu dung cé trach nhiém. Do dé, cac nghién
clru twong lai nén mé rong sang cac pham vi nay
sé giup kiém nghiém tét hon cac mé hinh ly thuyét
hién c6, déng thdi phat hién nhivng dac thu nganh
c6 thé anh hwédng dén nhan thirc, thai do va hanh
vi tiéu dung bén virtng clia Gen Z, gép phan xay
dwng btrc tranh toan dién hon vé phat trién bén
virng trong bdi canh kinh té xanh va chuyén déi sé
dang di&én ra manh mé.

5.2. Ham y chinh sach

Két qua nghién clru nhdn manh rang cac nha
hoach dinh chinh sach can diéu chinh cac sang
kién phat trién bén virng theo hwéng pht hop hon
dé thu hat thé hé Gen Z - nhém ngay cang quan
tam sau sac dén cac van dé mdi trwong. Nhirng
thay ddi mang tinh hé théng trong hanh vi tiéu ding
c6 trach nhiém cla gidi tré can dwoc dan dat boi
chinh phu, doanh nghiép va céac td chirc c6 anh
hwéng.

Doanh nghiép can wu tién tich hop tinh bén
vi'tng vao san pham, dich vu va chién luoc
marketing nhdm dap &ng ky vong cuia thé hé tiéu
dung nay. Bé tan dung xu hwéng gia tang wa
chuéng san phadm xanh cta Gen Z, doanh nghiép
nén tap trung phat trién cac san pham than thién
véi méi trwerng, c6 ngudn gbéc dao dirc va duoc
truyén théng minh bach. Diéu nay c6 thé duoc thuc
hién théng qua viéc st dung vat liéu bén virng
trong san xuét, thuc ddy cac nguyén tac kinh té
tuan hoan nhw tai st dung va tai ché san pham,
ddng théi ddm bao nguyén liéu thd dwoc cung (rng
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tr cac nha cung cip dat chirng nhan bén virng.
Ngoai ra, doanh nghiép c6 thé gidm thiéu tac déng
maéi trwdng trong toan bd vong ddi sdn phdm bang
viéc ap dung céac gidi phap bao bi xanh nhdm han
ché rac thai.

Xét dén nang lyc sbé vuot troi cia Gen Z,
doanh nghiép nén tan dung truyén théng x& héi va
cac nén tang sb dé truyén tai hiéu qua cac né luc
bén virng. Pdng thi, hop tac véi nhirng ngwdi anh
hwéng dé khuéch dai thong diép bén virng, nang
cao do tin cay va gia tang niém tin cia Gen Z. Cac
nha quan ly cling c6 thé dau tw vao ndi dung twong
tac nhw thir thach bén virng hodc tréi nghiém san
phdm ao nham két ndi sau sic hon v&i nhém
khach hang tré cé y thirc méi trwdng cao.

Cac nha hoach dinh chinh sach nén tich hop
gido duc dinh hwéng bén virng vao trworng hoc, dai
hoc va cac nén tang sb. Viéc dwa cac chi dé bén
virng vao chwong trinh gido duc chinh khéa, két
hop véi khai thac cac nén tang truyén thong xa hoi
sé giup tiép can Gen Z tai nhitng khong gian ho
hoat déng tich cwc nhéat, tir d6 tac dong dén quyét
dinh mua sdm cuta ho. Bén canh do, dé lam cho
cac san phdm bén virng tr& nén dé tiép can va hap
dan hon véi Gen Z, cac nha hoach dinh chinh sach
c6 thé trién khai cac wu dai kinh té nhw mién giam
thué, tro cip dbi véi san pham than thién moi
trwdng, qua do tac dong tich cwe dén hanh vi mua
sam bén virng va hd tro xu huwéng gia tang quan
tam cGa Gen Z di v&i san pham xanh.

5.3. Han ché cua nghién clru

Nghién clu cla tac gia ton tai mét sd han
ché. Thi nhét, co sé di¥ liéu Scopus chi phan anh
mot phan cac cdng bd toan cau vé cha dé nay. Do
do, cac nghién ctru twong lai nén tich hgp thém
cac co s& di¥ liéu khac nhw Web of Science nham
m& rong pham vi bao phu tai liéu. Thi hai, viéc st
dung s6 lwgng trich dan lam thwéc do danh gia tac
dong cla nghién clru cé thé khéng phan anh tryc
tiép chét lwong clia tirng cong trinh nghién ciru. Dé
khac phuc han ché nay, cac nghién ciru twong lai
nén két hop thém nhiéu chi sé danh gia khac nham
kiém nghiém lai két qua ctia nghién ctru nay.
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